Maximizing the Business Opportunities in the Renewable Energy Industry
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Abstract 
As energy transition has become of global importance today, the demand for and supply of Renewable Energy (RE) continues to rise.  New job creation can be observed, more competitive green products continue to appear, and the future prospects for renewable energy providers continue to expand. However, although many firms exist in the RE industry today, not many have a full grasp of the methods necessary to maximize the opportunities available to them, and handle rising competition. The main objective of this review is to explore business opportunities in the RE sector and the approach used by top firms in the industry to maximize them. It aims to provide insights into the various competitive business strategies used by these RE firms, their Unique Selling Points (USPs), and key approaches to handling competition. Using the International Energy Agency Statistics and World Bank data on global energy demand/supply, we also analyze renewable energy global demand, and future opportunities available for RE industries. Oftentimes, research on RE focus either on the consumer end or on the technicalities of it. Few consider it from the firm’s perspective in terms of providing a path to better business output and surviving fierce competition as this paper does.
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