
   

 

 

Overview 
The PV rooftop user in Indonesia has been emerging since 2017. This phenomenon is triggered by the Indonesian 
government target to reach 23% of the energy mix in 2025, while the price of PV rooftop is decreasing year by year 
which led to disruptive energy resources (DER).  To face the competitor and to be the market leader of rooftop PV 
in Indonesia, PLN has to get the data of the existing customer to understand the characteristic of them. With this 
data, PLN hopefully can formulate the next business plan in offering the rooftop PV to the potential customer in 
Indonesia.   

Methods 
The methods used in this research is by conducting an offline survey to several customers in 3 regions in Indonesia: 
DKI Jakarta, East Java, and Bali. Those regions were chosen due to the highest number of customer and the highest 
intensity of solar power. Another method is by setting up Focus Group Discussion to the existing customer.  

Results 
The result shows that 61.05% of customers are male while the average age is 44.36 years. The youngest and oldest 
age are respectively 19 and 72 years. The respondents mostly live within 5 km from the city center. More than one 
third have a salary around 700-1000 USD per month. Around half of the answerers have the power capacity of 2200 
VA, 1300 VA, and 4400 VA. Surprisingly, about 48% of them choose PV rooftop because it is more economical 
than if they don’t install it. 

Conclusions 
This paper suggests business development in PLN to make a strategic plan in offering rooftop PV to Indonesian 
market, and also for the next research to develop any model related to PV rooftop development in Indonesia as well 
as the world. 
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